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SORTI iSAROLOR:
Elmi-pedaqoji tacruiba Toadgigatlar, Dissertasiyanin
Nozari tolim Imtahan sessiyasi Elmi —tadgigat tacribasi Totil innovasiya vo kommunikasiya hazirlanmasi
Tadqiqat isinin aparilmasi
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Ixtisas fonlari bolimii (macburi darslar) 36 1080 900 180 180 12
1 MIF-B01  Todgiqat metodlari 6 180 150 30 30 P-1 2
. Marketingin muasir
MIF - B02 problemlori 6 180 150 30 30 P-1 2
MiF_go3  Marketing kommunikasiya 6 180 150 30 30 p-1 2
strategiyasi
MiF-Bo4  |nsaatda marketing 6 180 150 30 30 v-1 2
strategiyalar1
MIF -B05 : Innovasiya marketingi 6 180 150 30 30 Y-1 2
. Strateji marketing
MIF - B06 menecmenti 6 180 150 30 30 Y-1 2
SECMO FONLOR:
ixtisaslasma: Marketing
Ixtisaslasmaya ayrilan secma fonlor 24 720 600 120 120 8
Marketing logistikast
Istehlak¢1 davranist
1 MIF - B07 Kigik vo orta biznesdo 6 180 150 30 30 15 P-1 2
marketing
Internet marketing
Sonayeds marketing
Ictimatiyyatlo olagolor
strategiyalari
2 MIF - B08 Marketingin idars edilmosi 6 180 150 30 30 15 P-1 2
problemlari
Marketing todgiqatlarinin
aparilmasi problemlori
Beynolxalg marketing
strategiyalar1
3 MiF-pog  Marketing kanallarivo 6 180 150 30 30 15 Y12
parakondagilik
Strateji brend menecmenti
Ekoloji marketing
4 MIF - B10 Xidmat sahslorinin marketingi 6 180 150 30 30 15 Y-1 2




Ragomsal marketing
Logistik risklorin idara
edilmosi

Faaliyyst sahslori vo
sferalarinda marketing

II. TODRIS PROSESININ PLANI

TOCRUBO Hofta Kredit Semestr
Elmi-pedaqoji tacriiba 4 6 P-2
Elmi-tadgigattacriibasi 4 6 p-2
Toadgigat Hafta Kredit Semestr
Tadgigatlar, kommunikasiya vs innovasiya 4 6 p-2
Tadqiqat isinin aparilmast 4 6 Y-2
Magistrlik dissertasiyasi Hafta Kredit Semestr
Magistrlik dissertasiyasinin hazirlanmasi vo
mildafiosi 8 12 P-2
Magllstrhlf d_1ssertas1yas1n1n hazirlanmasi 16 24 Yy_2
Vo midafiasi




II1. TOLIM HAQQINDA MOLUMAT

Tadgiqatlar, Tacriba
Tadris . Nazari talim kom'mumka.mya Vo lmtz‘lhan imtahanlarin (hafto) Dissertasiya isi .
il Kredit (hofta) innovasiya sessiyasi savi (hofta) Totil
Tadqiqat isinin (hofta) y
aparilmasi
| 10
P-1 60 30 30 15 5 10 5 12 2
Y-1 30 15 5 5 10
11 8 4 8 8 4
P-2 60 30 24 5 2
Y-2 30 4 20
Comi: 120 30 8 10 10 8 24 14
TOQDIM EDiR:
Tadris islari prorektor Magistratura markazinin madiri
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